Liz GOODGOLD
Speaker’s Introduction for Duh! Marketing:
Do you ever wonder what caused Taco Bell to create the ad “Eat here and get free gas”? (pause)
Or the 24 hour fitness ad that included its hours, “open 9-5”?

Or how about the candy almond company, who advertised their product “My Husbands Nuts”? (pause) 

For the truth about what works and what definitely doesn’t when it comes to your marketing, we turn  to Liz Goodgold, author, senior media correspondent… and feisty red head… you have seen on CNN, NBC, ABC, CBS, and in The New York Times, and the Wall Street Journal.  Many recognize her from her columns in Entrepreneur magazine reaching over 1 million each month.
Despite early challenges, Liz managed to land a job on capital hill at 17, before she was even eligible to vote! 

She then worked for industry giants Quaker Oats, Macmillan Publishing and Times Mirror.

She took her first campaign for Times Mirror from infancy to a $9 million revenue stream.

In less than six months at Quaker Oats, she turned what was at the time, their little known Natural Cereal into the exclusive granola in more than 1500 Baskin-Robbins and TCBY stores.

For over 10 years as the CEO of her own company, Liz has had a world renowned reputation for developing winning names, taglines, and branding strategies, with guaranteed flawless recall, for companies such as Univision, AMN HealthCare, and Proflowers.com. 

 Liz even caught the eye of Simon Cowell ….Liz was hoping it was for her killer legs……. but no, he was interested in her smart whit and on camera ability for one of his hit shows, “American Inventor”. 

Liz is now exploring similar media offers, and meanwhile her book Duh! MARKETING fast on its way to best seller status!
So please help me give a very warm welcome to LIZ GOODGOLD!
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